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Journal of Digital Marketing and Halal
Management publishes rigorously peer-reviewed research
across the complete range of Halal Industry ecosystem and
services. This Journal is enthusiastic to the advancement
and dissemination of knowledge in the area of Shariah, figh
& Islamic jurisprudence, Halal purification practice, Halal
standards & regulations, quality, safety, and management
system, ethics and behavior, Halal business & marketing,
Muslim Friendly Tourism & Hospitality, Islamic Finance,
Halal education, Halal foods, Pharmaceuticals & Personal
care products, Halal logistics, Halal authentication &
sensors, Halal breeding, aquaculture and agriculture,
Environment, Green technology and covering the whole
Halal Industry ecosystem and services.

This Journal accepts original research articles, review articles, book review, perspective,
commentary, opinion, letters to the editor, technical report, data papers, video articles,
mini-reviews, technical notes, mini-reports, and editorials on all the spectrum of Halal
Industry and services.
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Focus and Scope

The Journal of Digital Marketing and Halal Industry seeks to publish high
quality, scholarly empirical research article in consumer behavior, marketing
research, integrated marketing, internet marketing, e-commerce, persuasive
strategies, relationship marketing, marketing and business ethics, distribution
strategies, product development strategies, strategic marketing, customer
relationship management, international marketing, halal management system,
ethics and behavior, halal business & marketing, halal tourism, halal foods,
pharmaceuticals & personal care products, halal supply chain management, and
covering the whole Halal Industry. This journal is geared towards providing a
more understanding of society about Halal Industry and digital marketing studies.

Semarang, December 30 2023
Editor in Chief

Ferry Khusnul Mubarok, MA
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Editor's Foreword

Firstly, the entire Editorial Board would like to express its thanks to the presence
of Allah SWT who has given grace and enjoyment, so that the Journal of Digital
Marketing and Halal Industry has published Volume 5 Number 2 of 2023. May
prayers and greetings be poured out upon Rasulullah SAW, may we be among the
people who will receive His intercession.

Furthermore, the JDMHI management team would like to express their deepest
gratitude for the prayers and support from all parties, especially to the writers,
editors, reviewers and all parties involved, as well as to the leaders at the Islamic
University Faculty of Economics and Business. Walisongo State, Semarang.

"Finally, the editorial team hopes that this edition can provide useful knowledge

and provide inspiration to readers in general and educational practitioners in
particular."

Semarang, December 30 2023
Editor in Chief

Ferry Khusnul Mubarok, MA
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